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CITY OF KELOWNA

Process

Residents and businesses were invited
to share their thoughts on signage in
Kelowna from October 14 to November
13 through an online survey, social media
channels and the Get Involved web
platform.

The online survey provided links to the
current Sign Bylaw, as well as examples
of common forms of signage. Input
opportunities were promoted through
the City’s news bulletins, the website,
social media channels, the City’s Get
Involved website and City in Action
newspaper ads.

Timeline

PublicInput Opportunity

Consult: Obtain feedback on
analysis, issues, alternatives and
decisions
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508 | 77

_ Facebook
online survey responses Comments

of survey respondents
identified themselves as
having a general interest in
the sign bylaw

survey
respondents
between the
ages of 30-39

O/ photos of signs people
(@) like shared online

Recommendations

. Anticipatedimplementation
presented to Council P p

"I think businesses need to be free to express and market themselves, at least as far as their storefronts go.
Putting restrictions on small businesses creative marketing abilities can hinder their success significantly.”
— Facebook comment
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Online survey and social media comments
An open, online survey was made available from
October 14 to November 13, 2016 and promoted
through the City’s news bulletins, the website, social
media channels, the City’s Get Involved website and
City in Action newspaper ads.

Over the course of the month, 598 survey responses
were received.

Results from open surveys such as this are a collection
of opinions and perceptions from interested or
potentially affected residents, and not a statistically
valid random sample of all Kelowna residents. This
report contains results from the open survey. Due to the
opt-in and open method, results are qualitative in nature
and cannot be said to represent views of all Kelowna
citizens.

The primary objectives of the engagement were to:

P Inform residents of the current bylaw and
proposed updates

» Obtain input from residents regarding the
proposed sign bylaw updates, including
electronic signs, size and height of standalone
signs, sandwich boards and temporary signage

In addition to the survey responses, residents were
asked to share photos of signs they like through Get
Involved and on Facebook. As a result, 19 photos and 77
Facebook comments were submitted.

“[...] Safety, identification and way finding is
fine, but advertising is too much and makes

Kelowna look cheap and tacky.”
- Survey comment
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{™ City of Kelowna

We're updating the Sign Bylaw to make it current with new technology and
meet industry best practices. Tell us which signs you like best and share
your thoughts on the proposed changes

! 1)) Fa -

Have your say on signs
Share your feedback here

Learn More

19,301 people reached

What we heard

In order to inform the parameters for the Sign Bylaw
update, the engagement was designed to gather
input primarily on electronic signs, size and height of
standalone signs, sandwich boards and temporary
signage.

This report provides a summary of the comments
received through the online survey, social media
channels and the Get Involved site.
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General thoughts on signage in Kelowna

Survey respondents were asked to rank their level of "Newer areas of the city should be able
agreement regarding their feelings on the purpose of to be more creative and use lighting and

signage. As per the chart below, the highest level of colour. Areas where shops rely on driving
agreement was that signs are necessary for wayfinding

and business identification, followed closely by the
purpose of conveying public information and promoting
events.

customers should not have such strict height
restrictions.” — Facebook comment

Signagein Kelowna

Is necessary for wayfinding and business identification 5%'

Is necessary for publicinformation - 7% I

Is necessary for event promotion 7% .

Is necessary for advertising and our economy 9% -

Adds character, vibrancy and interest to the city - 16% -

Detracts from the streetscape and are a source of visual pollution 18% -

m Strongly Agree  m Somewhatagree  m Neutral Somewhatdisagree  m Strongly disagree
Regarding the current sign bylaw, 22 per cent of Ensuring the design, size and type of signs respect
respondents said that it isn’t restrictive enough, while and enhance the character of the neighbourhood was

16 per cent believe it's too restrictive. More than 40 per  ranked by survey respondents as the most important
cent said they either didn’t know or had no opinionand  principle, while minimizing energy consumption was
the remaining 20 per cent said the current regulations ranked as the least important.

are appropriate. The online survey provided links to

the current Sign Bylaw, as well as examples of common

forms of signage.

Importance of principles in managing business identification signs

e e eI g Sl N by P O oG T AN e e e W VG5 |
character of the neighbourhood =

Minimize light pollution I

Encourage exceptional design and enhance public spaces [ NEEEEG—_—— N S

Encourage exceptional design and enhance public spaces | REEEG—__ N S 71|

Prevent sign proliferation and visual cutter - GG s

Encourage preservation of signs with historical value TS o e %

Promote and maintain public safety |

Minimize energy consumption | N S s e =% I

B Veryimportant M Somewhat important M Neither important nor unimportant Not very important B Not important at all
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Amount of signage

Residents were asked for their opinion on the amount of
signage in Kelowna compared to other cities in Canada
and whether or not they would like to see more or less
signage. More than 40 per cent said they think Kelowna
has the same amount of signage as other cities and 36
per cent said they would like to continue to see the same
amount of signage in the city.

Electronic Signage

Electronic message signs (text only) are already allowed
in the Bylaw, but one of the proposed updates includes
making them only permitted by cultural recreational and
institutional organizations. The majority of respondents
agree with the proposed change, with 36 per cent
saying they strongly agree and 30 per cent saying they
somewhat agree. Just over one quarter of respondents
somewhat or strongly disagreed.

Respondents were asked where else electronic message
signs would be appropriate in the City. Most respondents
said they were only appropriate for cultural, recreational
and institutional organizations or in entertainment areas,
such as the Cultural District, Orchard Plaza and McCurdy
Corner.

Appropriate locations for
electronic message signs
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Amount of signage

50%
4,0%
30%
20%

. | i

Alittle less
signage

Much less Don't know

signage

The same
amount of
signage

Alittle more
signage

Much more
signage

B Amount compared to other Canadian Cities In Kelowna, | would like to see...

Responses in the “other” category included parking lots,
sports arenas, away from residential areas and all of the
above.

When asked about proposed regulations around
brightness, location, and hours of operations, 79 per
cent strongly or somewhat agreed and less than 12 per
cent disagreed. Other considerations mentioned in the
comments included moving to low-light mode earlier
during the winter months, avoiding electronic billboards,
and limiting the number of electronic signage in an area.

Local shopping areas

"Flashing
electric signs
should not be
allowed on

M Industrial areas

Historic/heritage districts

any street.
They are a
distraction for

W Entertainment areas

drivers.”
—Survey

m Other
Comment

m Only appropriate for cultural,
recreational and institutional
organizations

® Not appropriate in any locations
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Opinions on third-party advertising signs, new trends and  are signs that are not associated with specific business

technology locations and direct attention to products and services
Residents were asked for their thoughts on whether not sold or provided on the site where the sign is

or not a variety of new signage and advertising located.

devices should be permitted, regulated or permitted

temporarily. The types of signage included blow-up Digital billboards were rated somewhat to very intrusive
signage, video signage, walking billboard or costume by 69 per cent of respondents. Paper billboards came
signage, projected signs and wind banners. The majority in as slightly less intrusive, with only 44 per cent of

of respondents believe these signage types should be respondents saying they felt they were somewhat to
regulated and more than half said blow-up signage and  very intrusive. Respondents indicated the least intrusive
video signage should not be permitted. The opinion types of advertising were transit shelter ads, vehicles
results are charted below. driving down the street wrapped in ads, contractor signs

and developer signs.
Survey respondents were also asked to identify the
intrusiveness of third-party advertising signs, which

Regulating new signage and advertising devices

100%

m Permitted "Most types of signs
are good as long as it's

% ; .
= Not permitted requlated and the city
does not take in the
B Regulated
50% egulate look of Las Vegas and
" e maintains cultural and
ot requlate . i
o ’ historical appeal.” -
257
bermitted Survey comment
temporarily
0%

Not permitted

Blow-up Video signage Walking Projected sign Wind Banners temporarily

signage billboardor
costume sign

Level of intrusiveness of advertising signs

n 5

There Isno Contractor signs on a construction site \ 43% I 5% |
need for massive
illuminated Developersigns on a development or redevelopment site | 42% 9 10% EQ
billboards. When Vehicles driving down the street wrapped in ads ordisplaying ads | 36% 9 EEZO 6% |
driving PG theag Transtshler - 5
at night time
itls incredib[y Sandwich boards (on sidewalks) | 26% 9 18% 7% |
distracting and Realtor signs on sidewalks | 20% 90 20% 10% |

”
unnecessary. Paper billboards 17% 9 23% 21% |
Survey comment
Digital billboards [JEQ 9 25% 44% |
m Notatallintrusive ~ m Notveryintrusive ~ m Neutral Somewhat intrusive  ® Very Intrusive
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Survey respondent demographics

Over half of respondents identified as being under the Respondent Interests

age of 40. Survey respondents were able to self-identify

in one or more categories with the marjority indicating Other [ s

they had a general interest in the sign bylaw. Landlord  [§ 15
Developer | 3

Survey feedback

More than 86 per cent of survey respondents agreed

that the information presented was clear and

understandable and felt they had the opportunity

to share their views. Furthermore, the majority of Business Owner [N 128

respondents also said they understood how their input o 100 200 300 400 500

would be used, felt their input would make a difference,

that participating was a valuable experience and that

they learned something new.

Representative of /work in the sign business ' 17

Generatnterest - |G >

Contractor l 19

Survey Feedback
radtheopportuniytostaremyviews | EEE N s
The information presented was clear and understandable | EYAL) %
I understood how my input would be used ‘ 30% 8%

| felt that participating was a valuable experience for me ‘

I learned something new ‘ 25% 6% \

| felt my input would make a difference \ 20% 6% \

m Strongly agree m Somewhatagree  mNeutral = Somewhat disagree  m Strongly disagree  ® Don't know



