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• Understand residents’ perceptions of local transportation issues

OBJECTIVES

Objectives and Methodology

• Telephone survey conducted with a randomly selected representative 
sample of adult (18+) Kelowna residents

• Sample size of n=300

• Interviewing conducted on cellphones and landlines

• Fielded November 14 to 25, 2022

• Final data weighted by gender/age and neighbourhood

• Overall results accurate to within ±5.7% (19 times out of 20)

METHODOLOGY

Survey results are based on resident perceptions and may or may not align with findings from travel time data, census, 
regional household travel survey, or other transportation data sources
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2019
(n=300)

72%

50%

64%

49%

54%

49%

41%

30%

43%

57%

46%

46%

69%

57%

56%

48%

48%

47%

45%

45%

45%

45%

44%

41%

Helping people of all ages and abilities get around

The impact of congestion on the economy

The time it takes to get places

The cost of transportation for people

Value for tax dollars spent on transportation

Injuries and deaths from traffic collisions

Walkability of urban centres

Missing sidewalks or street trees on neighbourhood streets+

Adapting to new transportation technologies

Dependence on owning a car to get around

Climate change and environmental impacts

Helping people be more active

Important Transportation Issues
(Paired Choice)

3 ‒ Significantly higher/lower than 2019.

+ Statement wording in 2019 “Street amenities and attractiveness” – interpret trending with caution.
Base: All respondents (n=300)
Q1. To start, we’d like to get your feedback on some transportation issues in Kelowna. Please tell me which of these two transportation issues is more important for Kelowna. (READ PAIR OF ITEMS – SEPARATE ITEMS WITH ‘OR’)

% Win
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TOTAL HIGH IMPACT 
(RATING 5 + 4)

2022
(n=300)

2019
(n=300)

65% 61%

64% 64%

55% 51%

55% 67%

48% 46%

45% 42%

36% 32%

35% 46%

9% 15%

38%

39%

32%

28%

28%

23%

17%

15%

4%

27%

25%

23%

27%

20%

21%

19%

21%

5%

21%

22%

21%

22%

21%

26%

25%

36%

16%

9%

9%

13%

12%

19%

17%

23%

21%

30%

5%

5%

11%

10%

12%

12%

15%

6%

45%

Cars and trucks just passing through Kelowna

Not enough convenient options other than 
driving

Traffic lights slow down traffic

There are too many people driving alone during 
rush hour

There are not enough roads or roads aren't wide 
enough for cars

New housing in the centre of the city+

New housing on the edge of the city+

Kelowna's economy is doing well, and more 
people are employed

People walking, biking, or buses slow down 
traffic

Factors Contributing to Traffic Congestion

4 ‒ Significantly higher/lower than 2019.

+ Slightly different statement wording in 2019 – interpret trending with caution. Note: data labels <3% not shown.
Base: All respondents (n=300)
Q2. I’m going to read you a number of factors which may cause traffic congestion in Kelowna. On a scale of 1 to 5, where 1 is “no impact at all” and 5 is “highly impact”, please rate each in terms of how much impact it has on traffic 
congestion. The first one is …? How about …?

5 – Highly impact 4 3 2 1 – No impact at all Don’t know/Not applicable
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TOTAL AGREE 
(STRONGLY + SOMEWHAT)

2022
(n=300)

2019
(n=300)

65% 56%

59% 51%

54% 44%

24% 17%

36%

30%

19%

9%

29%

29%

35%

16%

7%

8%

11%

12%

17%

21%

19%

21%

11%

12%

16%

41%

Reducing dependence on cars is the long-term 
solution for traffic congestion

Building more roads is the long-term solution for 
traffic congestion

I would be willing to pay more taxes to improve 
transportation in Kelowna

I would be willing to pay a new fee to drive more 
easily during rush hour

Traffic Congestion Solutions

5 ‒ Significantly higher/lower than 2019.

Base: All respondents (n=300) Note: data labels <3% not shown.
Q3. Please tell me how much you agree or disagree with each of the following statements. The first one is … Would you say …? How about …?

Strongly agree Somewhat agree Neither agree nor disagree Somewhat disagree Strongly disagree Don’t know
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TOTAL AGREE 
(STRONGLY + SOMEWHAT)

67%

61%

28%

27%

45%

36%

15%

13%

22%

25%

12%

14%

7%

12%

15%

15%

11%

14%

24%

15%

15%

13%

33%

41%

I spend more time in traffic than I did three years 
ago

I make fewer trips around town than I did three 
years ago - for example, working from home or 

getting more things delivered

I drive more often than I did three years ago

I walk, bike, or take transit more often than I did 
three years ago

Getting Around Kelowna Today vs. Three Years Ago

6 ‒

Base: All respondents (n=300) Note: data labels <3% not shown.
Q4. The next few statements are about how you get around Kelowna today compared to three years ago, in 2019. Please tell me how much you agree or disagree with each of the following statements. The first one is … Would you say …? 
How about …?

Strongly agree Somewhat agree Neither agree nor disagree Somewhat disagree Strongly disagree Don’t know

New Question 
Added in 2022
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AT LEAST 
ONCE A 
WEEK 

AT LEAST 
ONCE A 
MONTH EVER

92% 94% 94%

28% 45% 57%

6% 19% 49%

24% 38% 48%

28% 38% 41%

7% 14% 24%

3% 6% 15%

3% 5% 9%

75%

9%

10%

21%

5%

16%

19%

4%

13%

8%

3%

17%

14%

14%

10%

7%

12%

30%

11%

3%

10%

9%

3%

5%

43%

51%

48%

51%

75%

83%

91%

3%

6%

Driving my own car, truck, or motorcycle

Carpool or getting a ride with someone in 
a privately owned vehicle

Taxi or ride-hail, for example, Uber or 
URide

Riding my own bike, scooter, or 
skateboard

Walking or travel with mobility aids, if 
applicable

Public transit, for example, the bus or 
handyDART

Using a shared bike or scooter, for 
example, Lime scooters or e-bikes

Using carshare, for example, Modo

Ways of Getting Around Kelowna –CURRENT Frequency of Use

7 ‒

Base: All respondents (n=300) Note: data labels <3% not shown.
Q5. How often do you use each of the following ways of getting around Kelowna? The first one is ... Do you use it …? And how often do you use …?

Once or twice
a week

Once or twice
a month

Not at all Not physically able
to use this mode of 
transportation

A few times
a year

Several times
a week

Don’t
know

New Question 
Added in 2022
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AT LEAST 
ONCE A 
WEEK 

AT LEAST 
ONCE A 
MONTH EVER

87% 94% 94%

45% 60% 67%

39% 55% 66%

12% 30% 63%

33% 48% 57%

39% 47% 50%

8% 21% 35%

10% 21% 29%

48%

26%

13%

3%

16%

26%

3%

39%

19%

26%

8%

18%

13%

7%

7%

7%

15%

16%

19%

15%

8%

13%

11%

7%

11%

33%

9%

3%

13%

8%

5%

29%

34%

37%

42%

43%

63%

69%

3%

6%

Driving my own car, truck, or motorcycle

Riding my own bike, scooter, or 
skateboard

Carpool or getting a ride with someone in 
a privately owned vehicle

Taxi or ride-hail, for example, Uber or 
URide

Public transit, for example, the bus or 
handyDART

Walking or travel with mobility aids, if 
applicable

Using a shared bike or scooter, for 
example, Lime scooters or e-bikes

Using carshare, for example, Modo

Ways of Getting Around Kelowna – IDEAL Frequency of Use

8 ‒

Once or twice
a week

Once or twice
a month

Not at all Not physically able
to use this mode of 
transportation

A few times
a year

Several times
a week

Don’t
know

Base: All respondents (n=300) Note: data labels <3% not shown.
Q6. In your ideal world, how often would you like to use this as a way of getting around Kelowna? Would you say …?

New Question 
Added in 2022



© Ipsos

CURRENT vs. IDEAL Frequency of Use

9 ‒

DRIVING MY OWN CAR, TRUCK, OR 
MOTORCYCLE

75%

16%

2%

<1%

5%

<1%

0%

48%

39%

7%

0%

5%

<1%

1%

Several times a week

Once or twice a week

Once or twice a 
month

A few times a year

Not at all

Not physically able to 
use this mode of 

transportation

Don't know

Current frequency

Ideal frequency

30%
say ideal is less than current

OTHER MODES OF TRANSPORTATION 
(% EVER)

Current frequency

Ideal frequency

Carpool

Taxi or ride-hail

Riding my own bike, 
scooter, or skateboard

Walking or travel with 
mobility aids

Public transit

Using a shared bike or 
scooter

Using carshare

57%

49%

48%

41%

24%

15%

9%

66%

63%

67%

50%

57%

35%

29%

DIFFERENCE 
Ideal – Current 

+9

+14

+19

+9

+33

+20

+20

New Question 
Added in 2022
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2019
(n=300)

45%

29%

13%

5%

7%

1%

50%

31%

7%

6%

6%

0%

Very important

Somewhat important

Neither important nor unimportant

Somewhat unimportant

Very unimportant

Don't know

Importance of Investing in or Promoting Sustainable Modes of Transportation

10 ‒ Significantly higher/lower than 2019.

Note: Question/answer list in 2019 “Do you think it would be a good or bad idea if the City of Kelowna invests in or promotes walking, biking, transit or other sustainable modes to reduce future dependence on privately owned vehicles? 
[Very good idea, Fairly good idea, Neither a good nor bad idea, Fairly  bad idea, Very bad idea]” – interpret trending with caution.
Base: All respondents (n=300)
Q7. How important is it to you that Kelowna invests in or promotes walking, biking, transit or other sustainable modes of transportation to reduce dependence on privately owned vehicles? Would you say …?

TOTAL
IMPORTANT

81%

TOTAL
UNIMPORTANT

12%

TOTAL
GOOD IDEA

74%

TOTAL
BAD IDEA

12%
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QUESTIONS?

11 ‒
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WEIGHTED SAMPLE 
CHARACTERISTICS

12 ‒
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Weighted Sample Characteristics

GENDER EMPLOYMENT STATUS

48%
Male

51%
Female

CHILDREN UNDER 18 IN HH

13%

42%

10%

6%

22%

6%

1%

Self-employed

Employed full-time

Employed part-time

Student

Retired

Not currently working

Other

Base: All respondents (n=300)

1% Transgender or non-binary

OWN OR RENT

PERSON WITH DISABILITY

8%

11%

82%

Yes – myself

Yes – someone in 
household

No

HOUSEHOLD INCOME

10%

13%

14%

17%

13%

7%

15%

12%

<$40K

$40K to <$60K

$60K to <$80K

$80K to <$100K

$100K to <$125K

$125K to <$150K

$150K or more

Refused

AGE

28%

29%

42%

18-34

35-54

55+

65%

33%

2%

Own

Rent

Refused

24%

75%

1%

With children

Without
children

Refused
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55%

26%

15%

4%

3%

10 years or less

11 to 20 years

21 to 30 years

31 to 40 years

More than 40 years

MEAN: 12.3 years

28%

22%

23%

14%

13%

10 years or less

11 to 20 years

21 to 30 years

31 to 40 years

More than 40 years

14 ‒

Weighted Sample Characteristics

YEARS LIVING IN KELOWNA

MEAN: 22.8 years

YEARS IN CURRENT NEIGHBOURHOOD

Base: All respondents (n=300)

POSTAL CODE

North Kelowna (V1V) 16%

East Central Kelowna/
East Kelowna (V1X/V1P) 31%

South West Kelowna (V1W) 27%

Central 
Kelowna 
(V1Y) 

25%
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About Ipsos

Ipsos is the third largest market research company in the world, 
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built unique 
multi-specialist capabilities that provide powerful insights into the 
actions, opinions and motivations of citizens, consumers, patients, 
customers or employees. Our 75 business solutions are based on 
primary data coming from our surveys, social media monitoring, and 
qualitative or observational techniques.

“Game Changers” – our tagline – summarizes our ambition to help our 
5,000 clients to navigate more easily our deeply changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris since 
July 1st, 1999. The company is part of the SBF 120 and the Mid-60 
index and is eligible for the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, they 
need a partner who can produce accurate and relevant information 
and turn it into actionable truth.  

This is why our passionately curious experts not only provide the 
most precise measurement, but shape it to provide True 
Understanding of Society, Markets and People. 

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity, speed 
and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 
Ultimately, success comes down to a simple truth:  
You act better when you are sure.


