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MISSION STATEMENT

UPTOWN, DOWN TO EARTH: To grow and
strengthen Rutland’s hard-working business Professional
community through authentic connections
and strategic opportunities.
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“"Athru”
Doras
Thrift Store

Gospel M

Murals 2022

“Binési”
Peatr Thomas

Rutland Thrift

{ "Love Blossoms”
Tyler Toews
Rutland Thrift
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Rutland Hospital
Auxiliary
THRIFT SHOP.
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Spirit of the Lake

Q Mmap

MORE INFO Vv

What Animal Is NOT
Included In This Mural?

A.Bear(1111)

B. Turtle (2222)

C. Quail (3333)
D. Salmon (4444)

Answer
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Kelowna
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A NEW DIRECTION

3. MAPLE LEAVES ABOVE FHE PORTRAT

4 LARGE TRANSPARENT WINDOW

Use Naloxone. |
Give Breaths. |

Know who to
call... and when
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Uptown Rutland
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Proposed BIA Budget

Net Revenue

5,300

8,280

14,098

255

2023 2024 2025 2026 2027
Revenue
City Funding Tax Levy (Capped) 222,547 | 233,675 | 245,359 | 257,627 | 270,508
Other Income
Events, Sponsorships, Grants, Associate 34,267 | 32,439 | 34,906 | 36,680 | 48,560
Memberships
Total Revenue 256,814 | 266,114 | 280,265 | 294,307 | 319,068
Expense
Beautification/Streetscape 41,000 | 40,000 | 40,000 | 40,000 | 40,000
Community Safety/Programs 3,000 3,000 3,000 3,000 3,000
Events & Promotions 8,453 8,876 9,319 9,785 10,275
Office & Administration 155,317 | 164,588 | 170,509 | 178,862 | 202,826
Marketing 43,745 | 41,370 | 43,338 | 45,405 | 47,575
~'| Total Expense 251,515 | 257,834 | 266,167 | 277,053 | 303,676
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~ Proposed Bud

» Office Space
» Contingency Fund
e+ Beautification — Uptown Mural Project
|+ New Revenue




Thank You!
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